
 

 
ASSOCIATE DIRECTOR OF MARKETING 

 
 
ABOUT THE POSITION 
The Associate Director of Marketing (Associate Director) leads a team of design and marketing 
professionals who – working in close collaboration with the Director of Communications and in 
service to Groundswell’s mission and strategic plan – together are responsible for advancing 
and implementing Groundswell’s brand, voice, and stories within the communities we serve, 
our marketplace, and our field. As such, the Associate Director serves as a pivotal member of 
Groundswell’s management team, reporting to the CEO and engaging in organization-wide 
strategy and decision-making in pursuit of Groundswell’s mission of building community power 
and the implementation of our strategic plan at the intersection of energy equity and economic 
justice. 
 
This position requires drive, a passion for Groundswell’s mission, and love for the communities 
we serve. It also requires an understanding of the justice space, and a shared vision for a more 
equitable energy future. The Associate Director should experience joy from connecting 
Groundswell’s transformational goals to successfully enrolling new people and partners in our 
programs. The Associate Director should be highly organized with strong operational and 
project management capabilities – able to steward campaigns and collateral seamlessly from 
idea to implementation. The Associate Director should thrive in a dynamic, results-driven, and 
collaborative work environment in which creativity, innovation, and excellence are valued and 
required.  
 
The Associate Director is responsible for three key areas of Groundswell’s work, which are 
explored in detail below: 
 

● Marketing, including the development of campaigns and collateral in support of 
Groundswell’s mission, strategic plan, and programs. 

● Marketing Partnerships, including the identification and development of collaborative 
relationships with organizations that directly advance the goals and objectives of 
Groundswell programs. 

● Brand and Design, including overseeing the consistent implementation of Groundswell’s 
visual brand across all media. 

 
Outcomes for which the Associate Director will be responsible include: 
 

● Expressing Groundswell’s values, vision, and mission to the development and 
implementation of marketing campaigns. 

● Working in close coordination with the Director of Communications, drive equity to the 
center of the public clean energy conversation through how Groundswell goes to 
market, including campaigns and collateral. 



 

● Working closely with the Director of Communications to ensure that the 
communications, marketing, and digital components of our campaigns are effectively 
project managed and executed.  

● Identify and cultivate organizational relationships with values-aligned partners that 
support enrollment in our programs and partnerships. 

● Delivering new subscribers for the community solar projects and other clean energy 
programs we lead in multiple markets, in support of Groundswell programs. 

● Developing and implementing the marketing strategies and activities that sustain our 
values-based commitment to our customers, working in close coordination with the 
Director of Customer Support and Operations. 

● Tracking, managing, learning from, and applying insights from marketing and 
communications metrics. 

● Implementing Groundswell’s visual brand consistently across all channels. 
● Developing new opportunities to expand our programming and reach in alignment with 

our mission and in service to our communities. 
 
Key Responsibilities: 

● Marketing 
o Steward Groundswell’s visual brand, including consistency and excellence in 

application across all media. 
o Develop marketing strategies and plans for Groundswell programs, which may 

include annual marketing plans as well as program-specific campaigns. 
o Identify, plan, and implement collateral programs that efficiently support 

Groundswell programs and activities. 
o Design and implement ad campaigns, maintaining accountability for advertising 

metrics and results including budgets. 
o Define, track, and report on marketing metrics in order to measure results and 

learn from and refine our marketing campaigns. 
o Oversee the development and production of high-quality, informative, and 

engaging marketing collateral materials in support of Groundswell projects and 
programs. 

o Direct the production of sales and other collateral materials in support of 
Groundswell’s solar development and other activities, which may include the 
production and maintenance of templates and other materials that can be 
implemented by the team. 

o From time to time, create presentations and other marketing materials for use 
by the team. 

o Define marketing research needs and commission marketing research, as 
needed. 

o Manage agency providers, consultants, freelancers and other suppliers, including 
billing, contract negotiation and management. 

o Work in close collaboration with Customer Support to provide support materials 
for the benefit of our customers and our partners. 



 

o Oversee marketing and associated campaign plans and schedules, maintaining 
close collaboration with colleagues whose program goals these activities 
support. 

o Maintain an active awareness of Groundswell’s field and state and local markets, 
including an awareness of key stakeholders, trends, and emerging issues. 

o Manage marketing budgets in alignment with organizational policies and best 
practices. 

o Together with Groundswell’s management team, report quarterly on 
communications strategy, progress, and metrics to the Board. 

o Develop funding opportunities to enable innovative new approaches to 
marketing. 

o Be prepared to deliver presentations to the board and our partners on best 
practices and updates from our campaigns as needed. 

 
● Marketing Partnerships 

o Working in collaboration with management team colleagues, identify and 
develop marketing partnerships with values-aligned organizations that support 
and contribute to Groundswell program objectives. 

o Onboard and oversee partners, sustaining collaborative relationships in 
alignment with Groundswell organizational values. 

o Track and manage the health of partnerships. From time to time, if the 
alignment between partnerships and objectives shift, offboard partnerships with 
respect and gratitude. 

 
● Brand and Design 

o Oversee Groundswell’s visual brand and its implementation, ensuring excellence. 
o Direct and manage outside consultants, including design and creative firms, who 

support the development and implementation of design products including 
collateral, merchandise, advertising, and other visual media. 

 
Overall Management Responsibilities 
Participate in overall management and Groundswell programs and staff: 
 

● Uphold Groundswell’s organizational values and commitment to building a culture of 
belonging through how we work with each other and how we manage our teams. 

● Demonstrate prudent management of Groundswell assets, including the development 
and management of the marketing budget. 

● Represent Groundswell in public forums, with local government and partner 
organizations, and in the community, including the development of webinars, blogs, 
social media content, and other materials 

● Support the pursuit of development opportunities aligned with the Groundswell mission 
● Seek opportunities to drive continuous improvement in Groundswell programs, 

processes, and procedures. 
● Identify and respond to emerging risks and opportunities. 

 



 

 
 
 
OTHER DUTIES 
This position description is not designed to cover or contain a comprehensive listing of 
activities, duties or responsibilities that are required of the employee. Duties, responsibilities, 
and activities may change at any time with or without notice. 
  
DESIRED QUALIFICATIONS 

● 4-6 + years of experience in marketing, including demonstrated experience 
implementing brand and developing marketing campaigns and collateral programs. 

● Experience (professional or volunteer) with clean energy, climate and environmental 
justice, and sustainability. 

● Collaborative leader, committed to the team and to succeeding in our mission and 
objectives together. 

● Strong planning capabilities, highly organized, and on top of all the details, with the 
ability to oversee and manage complex campaigns including teams of staff, consultants, 
and partners. 

● Strong communication and public presentation skills with an understanding of the 
power of good design to help tell a story, comfortable presenting to audiences of up to 
100 people. 

● Self-starter - motivated, able to work independently and manage multiple projects. 
● Familiarity with Salesforce or other CRM applications preferred but not required. 

 
SUPERVISION 
The Associate Director will report to Groundswell’s Chief Executive Officer (CEO). 
  
SUPERVISORY RESPONSIBILITY 
YES, including Groundswell staff and consultants. 
 
WORK ENVIRONMENT 
Due to the ongoing COVID-19 pandemic, Groundswell is operating on a fully remote basis 
through 2020. As such, this position is eligible for remote work, and the Associate Director is 
expected to have access to a suitable remote work environment including access to a stable 
Internet connection and a phone. Groundswell will provide a computer for the Director’s use. 
 
Following the lifting of pandemic restrictions, this position is eligible for remote work based in 
any of the metro area locations that Groundswell serves. This role routinely uses standard 
office equipment such as computers, phones, photocopiers and scanners, document 
management systems, project management systems, video conferencing tools, time 
management systems, and other software and tools. 
 
Groundswell’s work days are Monday through Friday, our work days are 8 hours, and core 
hours are 9:30AM to 4:30PM.  
 



 

TRAVEL 
Occasional US travel may be required for this position. 
 
COMPENSATION 
The is a full-time position with compensation paid semi-monthly on the 15th and the last day of 
the month.  The salary is commensurate with experience. The Associate Director will be 
required to record all work time, in accordance with Groundswell’s operational practices. 
 
BENEFITS 
Groundswell will provide a workspace, laptop and other office materials.  The Associate 
Director will be provided a monthly reimbursement for cellular telephone use and internet 
access pursuant to the company policy in place at the time of payment.  The Associate Director 
may also be eligible for the following benefits if you are eligible under the applicable plan 
documents, which may change from time to time at Groundswell’s discretion: 
 

● Groundswell pays monthly health, dental, vision premiums in accordance with 
Groundswell’s policy.  Groundswell also covers 50% of spouse and dependent(s) covered 
under the Groundswell healthcare reference plan. 

● Retirement benefits: 401 (k) account and commitment to provide 4% matching. 
Groundswell will provide you with the ability to participate in the 401(k). Groundswell 
will not provide the matching benefit to you unless and until you are eligible under the 
applicable plan documents. 

● $45 per month to reimburse mobile phone use for business purposes. 
● $75 per month to reimburse home Internet access for business purposes. 
● Fifteen (15) paid vacation days per year; Eight (8) sick days; Two (2) personal days. 

Vacation and Sick Days accrue at the start of your employment and then restart each 
year and increase with tenure. Personal days begin after six months of employment.  

● Groundswell provides eight (8) Paid Holidays and a paid Christmas Break. (Dec 24th- Jan 
2nd) 

● Pre-tax benefits such as Smart Benefits, FSA, DCA are also available.  
 

 
For more information about the organization’s benefits and other personnel policies, 
Groundswell will provide an orientation. 
 

Groundswell is an equal opportunity employer.  
 

END  


